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20/3, K/l (Item 1 f^p file: 9) 

DIALOG (R) File 9: Business & Industry (R) 
(c) 2004 The Gale Group. All rts. reserv. 



2664534 Supplier Number: 02664534 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
On-line or store? 

(Survey finds that penetration of Internet shopping remains low, with less 
than one in ten of those with Web access ever having shopped online; 
survey also examines consumer views on in- store displays) 

European Cosmetic Markets, v 16, n 12, p 470 
December 1999 

DOCUMENT TYPE: Journal; Survey ISSN: 0957-1515 (United Kingdom) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 4 82 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 
TEXT: 

... in the future . 

It also revealed that the public perceives certain advantages in buying in- 
store rather than over the internet; they do not have to worry about 
credit card fraud, they appreciate being able to ask for advice from sales 
assistants and they like to be able to look at the products. They are also 
able . . . 

...the purchase home with them immediately and can return it easily. The 
role of in- store display in educating the consumer was also highlighted 
by the study; as many as 85% say they "prefer having the information 
about a product on the stand to save me having to ask a sales 
assistant " — indeed 23% single out rude/unhelpful staff as a key 
disadvantage of shopping in- store -- and an overwhelming 94% are keen 
to see information accompanying products on display stands. Two 
thirds (65%) say they always stop to look at special displays and 70... 

...about the product and make them feel good about their purchase. In 
favour of internet shopping , over half of those questioned (54%) cited 
the internet's 24 hour access as a key advantage, while 48% cited the 
convenience of "armchair shopping " over travel. 

The study reveals that there is still scope for developments in point of 



20/3, K/2 (Item 2 from file: 9) 

DIALOG (R) File 9: Business & Industry (R) 
(c) 2004 The Gale Group. All rts. reserv. 

2586088 Supplier Number: 02586088 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
Scan It Yourself 

(A study conducted by the Indiana University Center for Education & 

Research in Retailing and KPMG indicates that just one- third of Americans 
are more inclined to shop at self-checkout supermarkets than conventional 
stores) 

American Demographics, v 21, n 9, p 11+ 
September 1999 

DOCUMENT TYPE: Journal ISSN: 0163-4089 (United States) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT; 536 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

TEXT: 

...the marketplace. 

What resonates with consumers? Roughly 63 percent say they are more likely 
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to shop at stores have product information and ^J^ering. kiosks — no 

more hunting down sales clerks who might... 

...question. Self-scanners, which allow people to scan products and tally 
their purchases as they shop , also score high, as do hand - held 
shopping assistants , a device that displays product info when an 
item ' s barcode is scanned. Frequent-shopper kiosks, into which people can 
insert loyalty cards and. . . 



20/3 / K/14 (Item 6 from file: 16) 

DIALOG ( R) File 16:Gale Group PROMT (R) 

(c) 2004 The Gale Group. All rts. reserv. 

06055341 Supplier Number: 54141415 (USE FORMAT 7 FOR FULLTEXT) 
TECHNOLOGY . 

Promo, nl047-1707, pNA 
August, 1998 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal; Trade 
Word Count: 1921 

(USE FORMAT 7 FOR FULLTEXT) 
TEXT: 

. . .million copies of Alanna through inserts in magazines such as GamePro, 
at record and game stores , and on a road tour of experiential sampling 
trucks. Kids spend as much as $70... 

...in the cyber-world, " notes Meyer, whose agency specializes in the teen 
and young adult markets . 'Direct Marketing on Steroids' "The opportunity 
for one-to-one marketing on the Internet is... 

...lost." The Magic Internet Decoder, as it ! s called, is hardly high-tech, 
but sometimes complex systems beg for simple partners to function in the 
workaday world. Atlanta-based Promo Unlimited. .. It 1 s a great 
traffic-builder, because people have to bring the cards to the store to 
see if they've won," says Data Display Systems president Bob Levitt. "Prize 
fulfillment . . . 

...and discounts on tickets to amusement parks, movie theaters, and 
sporting events. The Digital Conversation Complex technology can make 
simple response mechanisms, and that can add up to powerful promotion. 
Interactive. 

...marketers to make good on an old threat: creating dialogs with their 
best customers. Taubman Mall Properties malls in the Washington, DC, area 
began talking to shoppers this year with an... 

...Smart Spiffs program administered by St. Petersburg, FL-based 
Phoneworks. After making purchases at participating mall stores , 
shoppers received peel-off gamepieces instructing them to call a toll-free 
number to learn. . . 

...of the registration process, they use their phone keypads to enter 
information such as interests, shopping habits, and addresses. Shoppers 
who respond that they like to cook, for example, could receive a direct 
mail offer from the Williams-Sonoma store in the mall . And appeals 
could be customized to them when they call the toll-free number, because 
the smart phone system identifies who's calling by his or her phone 
number. "It allowed the stores in these malls to talk to these people 
directly more than once a week when they're at the mall ," notes 
Phoneworks president Brad Wendkos. Push-Button Promoters Today's time-poor, 
self-absorbed consumer... 

...could be inserted into kiosks at stadiums for instant win prizes of game 
tickets, licensed merchandise , or concessions. Captured personal 
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information was then u^P! by the league to build a core^n database. 
Riverside is now shopping the program to professional sports leagues 
the U.S. One idea is to make... 

...and receive a printout of suggested wine selections. The company is 
testing kiosks in 200 stores , including A&Ps, Walgreens, and Krogers. 
number of spirit and mixer brands are testing... 
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20/AA,AN,Tl/l (Itd^P from file: 9) 

DIALOG (R) File 9:(c) 2004 The Gale Group. All rts. reseTv. 



2664534 Supplier Number: 02664534 
On-line or store? 



20/AA / AN,TI/2 (Item 2 from file: 9) 

DIALOG ( R) File 9:(c) 2004 The Gale Group. All rts. reserv. 

2586088 Supplier Number: 02586088 
Scan It Yourself 



20/AA, AN, Tl/3 (Item 3 from file: 9) 

DIALOG(R) File 9:(c) 2004 The Gale Group. All rts. reserv. 

1779135 Supplier Number: 01779135 

Jango - Parallel Pull Internet Product Search Tool 



20/AA, AN, Tl/4 (Item 4 from file: 9) 

DIALOG (R) File 9:(c) 2004 The Gale Group. All rts. reserv. 

1735285 Supplier Number: 01735285 

Where Have All The Grocery Checkers Gone? 



20/AA, AN, TI/5 (Item 5 from file: 9) 

DIALOG (R) File 9:{c) 2004 The Gale Group. All rts. reserv. 

1321216 Supplier Number: 01321216 

ALL THE TECHNOLOGY FOR TOMORROW 1 s SHOPPER IS HERE TODAY: WE HAVE IT, SAYS 
ICL 



20/AA,AN,Tl/6 (Item 1 from file: 15) 

DIALOG (R) File 15: (c) 2004 ProQuest Inf o&Learning . All rts. reserv. 

01890768 05-41760 
Scan it yourself 

20/AA, AN, Tl/7 (Item 2 from file: 15) 

DIALOG (R) File 15: (c) 2004 ProQuest Inf o&Learning . All rts. reserv. 

01373936 00-24923 

The utility-maximizing self-employed physician 



20/AA, AN, TI/8 (Item 3 from file: 15) 

DIALOG ( R) File 15: (c) 2004 ProQuest Inf o&Learning . All rts. reserv. 

00605677 92-20780 

The Equity Premium: Stock and Bond Returns Since 1802 



20/AA, AN, TI/ 9 (Item 1 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 
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07359436 Supplier Nu^lr : 59153356 

Exposure to Sales Flyers and Increased Purchases in Retail 
Supermarkets. (Brief Article) 



20/AA,AN,Tl/10 (Item 2 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts . reserv. 

06982696 Supplier Number: 58382484 
On-line or in store? 



20/AA,AN,Tl/ll (Item 3 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

06490785 Supplier Number: 55170435 
The ultimate market PENETRATION. 



20/AA,AN,TI/12 (Item 4 from file: 16) 

DIALOG(R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

06171132 Supplier Number: 54012914 

Banks Ponder The Power Of New Internet Gadgets. 



20/AA,AN,TI/13 (Item 5 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

06144877 Supplier Number: 53920538 

Assembling the ADCERP Puzzle requires a deft touch; Do it right, and the 
reward will be a treasure trove of accurate data for your enterprise 
system. 



20/AA,AN,Tl/14 (Item 6 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

06055341 Supplier Number: 54141415 
TECHNOLOGY . 

20/AA,AN,Tl/15 (Item 7 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

06055332 Supplier Number: 54141406 
100 years of Promotion. 

20/AA,AN,Tl/16 (Item 8 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

06013290 Supplier Number: 53420793 

Fetching fast quotes — software gives VARs speedier and more efficient 
shopping Advantage. (Advantage Software Systems LLC's Reseller Advantage 
integrated software) (Product Announcement) 

20/AA,AN,Tl/17 (Item 9 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

05267741 Supplier Number: 48026367 
PC Advantage 
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20/AA,AN,Tl/18 (It^^lO from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserT. 

04598231 Supplier Number: 46761718 
Bundling ! s Back-End 



20/AA,AN,Tl/19 (Item 11 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

04418312 Supplier Number: 46482621 

WHAT DO SUPERMARKET SHOPPERS REALLY WANT? , CHEAPER , FASTER , CLOSER, NICER 



20/AA,AN,Tl/20 (Item 12 from file: 16) 

DIALOG (R) File 16: (c) 2004 The Gale Group. All rts. reserv. 

04298485 Supplier Number: 46299951 

Korea Mobile Telecommunications Corp. - Company Report 
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28/3, K/5 (Item 4 from file: 636) 

DIALOG (R) File 636: Gale Group Newsletter DB(TM) 
(c) 2004 The Gale Group. All rts. reserv. 

04091193 Supplier Number: 53865370 (USE FORMAT 7 FOR FULLTEXT) 
TELEPHONY. 

Communications Daily, vl9, n28, pNA 
Feb 11, 1999 

Language: English Record Type: Fulltext 
Document Type: Newsletter; Trade 
Word Count: 1325 

(USE FORMAT 7 FOR FULLTEXT) 
TEXT: 

...911 service. It also approved amendment by Senior Democrat Markey 
(Mass.) that would allow call location information to be supplied to 
private database companies that deliver emergency services. Panel also 
adopted HR. . . 

...districts. Universal Service Administrative Co. committed another 

$320 million to 2,400 schools and libraries, taking funding over $1 
billion, group said Wed. Schools & Libraries Div . Pres. Kate Moore said 
nearly... be available in personalized packages and can be combined on 
single bill for one- stop shopping . As part of launch, Alltel will open 

10 retail stores — 8 in southern Ala., 2 in Pensacola TWS will 

provide wireless messaging services to Vodafone subscribers, starting in 
U.K. Using mobile phones , customers will be able to send and receive 
e-mail and obtain news and information... 

...and services will reach $14.7 billion by 2003, analysts at Piper Jaffray 

said in report titled, The IP Telephony Report — 612-342-6594. 

Continuing Legal Education seminar on U.S. Supreme Court's Iowa Utilities 



28/3, K/7 (Item 6 from file: 636) 

DIALOG (R) File 636: Gale Group Newsletter DB(TM) 
(c) 2004 The Gale Group. All rts. reserv. 

03170391 Supplier Number: 46494170 (USE FORMAT 7 FOR FULLTEXT) 

STUDY FINDS RENEWED OPTIMISM FOR SCREEN PHONES AS NEW TRIAL GETS UNDER WAY 

Advanced Intelligent Network News, v6, nl3, pN/A 
June 26, 1996 

Language: English Record Type: Fulltext 
Document Type: Newsletter; Trade 
Word Count: 662 

A recent Probe market forecast foresees home banking, call 
management, information gathering , shopping and goods tracking and 
ordering applications as strong drivers of smart phone market growth 
over the next several years. By the year 2000, the report suggests smart 

phones will reside in 26.5 million homes and accrue product revenue of 
more than $1 . . . 

28/3, K/8 (Item 7 from file: 636) 

DIALOG(R) File 636:Gale Group Newsletter DB(TM) 
(c) 2004 The Gale Group. All rts. reserv. 

03165167 Supplier Number: 46482621 { USE FORMAT 7 FOR FULLTEXT) 
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WHAT DO SUPERMARKET SHOPPERS REALLY WANT? , CHEAPER, FASTER , CLOSER, NICER 

Research Alert, vl4, nl2, pN/A 
June 21, 1996 

Language: English Record Type: Fulltext 
Document Type: Newsletter; Trade 
Word Count: 825 

(USE FORMAT 7 FOR FULLTEXT) 
TEXT: 

Consumers are calling on supermarkets for a wider definition of 
convenience, one in which stores make shopping easier by offering more 
information about products and prices , and more aggressive assistance 

in cutting costs, reports "Food Retailing Review, 1996" from The Food 
Institute. A vast majority , 85% of all shoppers... 

...that make shopping easier for them, according to an Andersen Consulting 
survey, cited in the report . Among these: * 65% would like to pay for 
groceries and receive a detailed bill without... 

...offers data on various aspects of food shopping and consumption, but 
most of the information shows a continuation of familiar trends (families 
spent $29 per person on groceries in 1995, the... 

...1-10 in 1995, vs. 7.9 in 1994). What is interesting about this newest 
report is the information on what added services shoppers want or expect 
from their supermarket experience. . . 

. . .but, beyond mere pricing, customers expect the store to be more 
complicit in helping them save . They don't say so specifically in the FMI 
study, but their attitudes on economizing... 

...element. Despite this interest in frugality, use of economizing methods 
continues to decline from the record -high levels reported in 1992. While 
more than half (54%) use off-price coupons, only... 

...survey). About 53% use bonus packs, but 79% would like to see more. 
Similarly, 52% take free samples, but 77% would like more offers. Making 
the shopping experience more convenient by... 

...says McGraw-Hill/London House. High performers are 31% more likely than 
low performers to report satisfaction with their jobs, and 83% want to 
stay. with the company. About 32% are... 

...159.80, more than two times higher than last year's survey. Source 
"Sixth Annual Report of Supermarket Employee Behavior, " by 
McGraw-Hill/London House and Food Marketing Institute, 9701 W. . . 



28/3, K/10 (Item 9 from file: 636) 

DIALOG (R) File 636: Gale Group Newsletter DB(TM) 
(c) 2004 The Gale Group. All rts. reserv. 

02901334 Supplier Number: 45898211 (USE FORMAT 7 FOR FULLTEXT) 
ALL THE TECHNOLOGY FOR TOMORROW'S SHOPPER IS HERE TODAY: WE HAVE IT, SAYS 
ICL 

Computergram International, n2782, pN/A 
Oct 31, 1995 

Language: English Record Type: Fulltext 
Document Type: Newswire; Trade 
Word Count: 1354 
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shop. To demonstrate the systems that will make possible this 
information-led home or in- store shopping , ICL Retail Systems, which 
claims to be one of the world's three largest suppliers of retail systems, 
is in the process of taking its road show round Europe. The road show 
is an exhibition showing what it calls an Aladdin's cave of innovations 
in retail information technology. One of... 

...features is the Integrated Retail Enterprise, in which ICL demonstrates 
how all this information can get to the shopper, and equally how the 
retailer can build knowledge about the individual customer. In ICL's new 
shopping world, the shopper will enter the store , go to a kiosk that 
contains a multimedia personal computer, swipe a Smart Card into. . . 
...shopper replies by touching the screen to select the overall category. A 
coat? Winter? What price range? What size? The system then displays 
photographs of the coats that fit the brief. Touch the screen for your 
choice, and the. . . 

...Swipe your payment card here and the transaction is complete. Need some 
help from an assistant ? The system will dial the appropriate person, who 
may be in head office, or in. . . 
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28/AA,AN,Tl/l (Item 1 from file: 613) 

DIALOG (R) File 613: (c) 2004 PR Newswire Association Inc. All rts. reserv. 

19990607LAM063 

Boo.com Uses Sun Systems as Runway to Launch Global On-Line Shopping 
Environment 



28/AA,AN,Tl/2 (Item 1 from file: 636) 

DIALOG (R) File 636: (c) 2004 The Gale Group. All rts. reserv. 

04213085 Supplier Number: 55048127 
Banking on interactive. 



28/AA,AN,Tl/3 (Item 2 from file: 636) 

DIALOG (R) File 636: (c) 2004 The Gale Group. All rts. reserv. 

04208921 Supplier Number: 55020508 
1 Banking on the box 1 poses challenge. 



28/AA,AN,Tl/4 (Item 3 from file: 636) 

DIALOG (R) File 636: (c) 2004 The Gale Group. All rts. reserv. 

04199203 Supplier Number: 54910418 
Major challenge for banks. 



28/AA,AN,Tl/5 (Item 4 from file: 636) 

DIALOG (R) File 636: (c) 2004 The Gale Group. All rts. reserv. 

04091193 Supplier Number: 53865370 
TELEPHONY. 



28/AA,AN,Tl/6 (Item 5 from file: 636) 

DIALOG (R) File 636: (c) 2004 The Gale Group. All rts. reserv. 

03825756 Supplier Number: 48305460 

3COM: 3Com to demonstrate next-generation networked solutions at 
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STUDY FINDS RENEWED OPTIMISM FOR SCREEN PHONES AS NEW TRIAL GETS UNDER WAY 
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ALL THE TECHNOLOGY FOR TOMORROW'S SHOPPER IS HERE TODAY: WE HAVE IT, SAYS 
ICL 
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(c) 2004 The Dialog Corp. All rts. reserv. 



102 64 937 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

Focus: Retailing revolution - That's shopper tainment! : Conventional stores 
face their biggest battle for years. Consumersare being lured away by 
the internet. Something must make buying fun again 

CATHERINE PEPINSTER 
INDEPENDENT ON SUNDAY 
March 26, 2000 

JOURNAL CODE: FINS LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1166 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

precautionary measures, combining internet launches with attempts 
to improve store turnover. One innovation is "regionalising" products . 
Information gathered from the tills enables stores to analyse what 

sells best, and where. If size 12 in pink does well in the south, there 
is . . . 

... make it easier yet. Faster connections will improve website access, as 
will the link between mobile phones and the internet. 

Half of the stores interviewed by Healey and Baker predict that the 
internet will lead to a major change... 

... the terms. The middlemen could well be squeezed out as we buy direct 
from manufacturers; shopping as a chore could disappear, leaving us with 
more time for shopping as pleasure. 

As Rosemary Feenan says, shopping is not just about purchasing, it's 
about . . . 
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DIALOG (R) File 148:Gale Group Trade & Industry DB 
(c)2004 The Gale Group. All rts. reserv. 

08147416 SUPPLIER NUMBER: 17383465 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

Electronic storefronts provide complementary sales channel . (Retailing on 
the Internet) 

Rubinstein, Ed 

Discount Store News, v34, nl7, pl9(l) 
Sep 4, 1995 

ISSN: 0012-3587 LANGUAGE: English RECORD TYPE: Fulltext; Abstract 

WORD COUNT: 1399 LINE COUNT: 00115 

... Wired magazine, "the Internet is very valuable as a means by which 

companies who are selling products that require the consumer to gather 

information in advance in order to make informed purchases. It needs to 
be viewed as a... Link (program on-shop through Personal Digital Assistants 
or PDAs), Interaxx Television Network (interactive TV), Shopping 2000 and 
the Bloomburg Financial Network. 

Yet with all these channels, Elaine Rubin, manager, interactive... 
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Test market USA. (Information Resources Inc. product testing in Eau Claire, 
WI) (includes related article) (EMI Preview) 

Spethmann, Betsy 
Brandweek, v36, n!9, p40(4) 
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May 8, 1995 
ISSN: 1064-4318 
WORD COUNT: 12 93 

they f ll say, f Aha! I don't see that in your cart, 1 "said Sue 
Norgaard, assistant market manager. 

Three retail test coordinators each oversee a grocery, drugstore and 
mass merchandiser, acting as... 

...and maintaining each product on shelves. Each week they scan every 
product that's on display , using a handheld computer to record UPCs and 

display location . They also collect data for customized reports , 
whatever variables a marketer wants to track: number of facings, size and 
type of display. . . 
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the internet. Something must make buying fun again 
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Review: DataMerchant 2.0 sets up shop . (Cognos 1 s data warehousing software) 
(Software Review) (Evaluation) 
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Electronic storefronts provide complementary sales channel. (Retailing on 
the Internet) 
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Test market USA. (Information Resources Inc. product testing in Eau Claire, 
WI) (includes related article) (FMI Preview) 
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How to formulate a data analysis strategy: these steps will help you set 
goals and determine how to reach them. 
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0935917 98-97949 

IN THE MARKET Personal attention Concierge's duties for clients only start 
with shopping 

John, Sandy Amann 

Atlanta Constitution (Atlanta, GA, US) pE.06 
PUBL DATE: 980511 
WORD COUNT: 951 

DATELINE: Buckhead, GA, US, South Atlantic 
TEXT: 

...at Phipps Plaza for more than three years, providing similar 
services for shoppers at the mall . About half his business involves 
personal shopping . Clients include "senior citizens, busy professionals 
and couples where both people work," he said. Around Christmas, it f s not 
unusual to get a call from an executive who hands English a list of 15 
people and tells him to get each a gift, spending, say, $60 apiece. 
English will get information such as the age of each recipient to try to 
narrow the choices, "but... 

...components. "Sometimes they give you a specific model number, but 
sometimes you don't even get that," English said. For a big-ticket item 
like a television, he usually gets information about what the client 
wants in terms of size, features and price range, then he... 

...have them come and choose the one they want." For wardrobe shopping, 
English tries to get a good idea of the client's tastes. Usually he's 
hired by "older business... 

...puts it on his corporate charge card and is reimbursed. For large 
purchases, English either gets the client's credit card number or has the 
client come to a store to. . . 

...English said. And days can be long. One recent day began before 
daylight, with English taking a client to the airport in his Honda Accord 
at 6: 30 a.m. It . . . 

...took another client to a doctor's appointment and did some bookkeeping 
and shopping. His cell phone , pager and laptop computer are always with 
him. The laptop is chock-full of information... 

...to own his own business. He's listed in the Yellow Pages, but English 
mostly gets new clients by referrals from current customers, and through 
his membership in the Concierge Society... 

...Visitors Bureau and the Georgia Hospitality and Travel Association. 
"It's an unusual business to sell " to potential clients, he admitted. "I 
just try to do a good job for everyone... 



24/3, K/14 (Item 2 from file: 13) 

DIALOG (R) File 13:BAMP 

(c) 2004 The Gale Group. All rts. reserv. 

1134779 Supplier Number: 02115357 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

In-Store Technology Adds to Retail Excitement 

(In order to compete against those businesses that are solely online, 

brick-and-mortar stores should consider upgrading in-store technology in 
order to match benefits of e-commerce) 

Article Author(s): Burke, Raymond; Larson, Mark 

HFN, v 73, n 34, p 10, 17 
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August 30, 1999 _ 

DOCUMENT TYPE: Journal ISSN: 1082-0310 (United States) 
LANGUAGE : English RECORD TYPE: Fulltext; Abstract 
WORD COUNT: 1193 

ABSTRACT: 

...liquid crystal displays that show the names and prices of merchandise 
and are attached to store shelves, peg hooks, or directly to products. 
Second is handheld shopping assistants , which are palm-sized devices 
that provides shoppers with additional product information . By scanning 
the barcode of a product , shoppers can access product specifications, 
operating instructions, and usage suggestions. Third is self-scanners which 



24/3, K/15 (Item 3 from file: 13) 

" DIALOG (R) File 13 : BAMP 
(c) 2004 The Gale Group. All rts. reserv. 

1026831 Supplier Number: 00826150 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

Attention, tech -wannabe s : Five hot systems you need 

{Technology can give small businesses competitive edge over large 

competitors; latest technology defined and explained) 
Article Author(s): Strazewski, Len 
Crain's Chicago Business, v 19, n 49, p SR8+ 
December 02, 1996 

DOCUMENT TYPE: Journal; Guideline ISSN: 0149-6956 (United States) 
LANGUAGE: English RECORD TYPE: Fulltext; Abstract 
WORD COUNT: 1252 

ABSTRACT: 

...and entrepreneurial businesses are presented. First, the new technology 
in relational database sorts through information stored over the years, 
allows comparison of information to commercial or government databases, 
and drives manufacturing automation systems by balancing orders... 

...s and intranet's technologies. The Internet is a hot online marketing 
tool to transmit product information , get and verify orders and add 
value to customer relationships worldwide. Intranets however, are used by 

. . .work groups and project task forces in remote locations, deliver 
multimedia training, and provide timely information about benefits, 
products , pricing and company policies to employees. The fourth set 
consists of online data transfer applied in commercial food chains to 
collect and transmit consumer and product sales information to a 
central corporate relational database. The last set of technologies makes 
up the new. . . 

...group voice conferencing, instant call back and digital cellular voice 
telephone service into a single hand - held telephone. 
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An experimental Consumer Price Index for the poor. 
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IN THE MARKET Personal attention Concierge's duties for clients only start 
with shopping 
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Exposure to Sales Flyers and Increased Purchases in Retail 
Supermarkets . (Brief Article) 
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100 years of Promotion. 
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WHAT DO SUPERMARKET SHOPPERS REALLY WANT? , CHEAPER, FASTER, CLOSER, NICER 
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Talk Time Is a Teen Must-Have 
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Deals Land Questions / Exploring a developer's ties to Pataki 
administration 
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DAILY BRIEFING 
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ATLANTA HOME SHOW: THE GADGETEER'S HEAVEN BIG SPRING GUIDE 



Caryn Wesner-Early EIC 3600 June 29, 2004 1 



24/AA,AN,Tl/10 (Item 3 from file: 713) 

DIALOG (R) File 713: (c) 2004 Atlanta Newspapers. All rts. reserv. 



10208047 

WHERE YOU LIVE : COBB TO ADDRESS SEWER TUNNEL ISSUE . . . DEKALB OFFICIALS 
SEEK PUBLIC INPUT FOR NEW TRAILS . . . FULTON TO HOST PUBLIC HEARINGS ON 
PROJECTS TO FIGHT CRIME 
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WHERE YOU LIVE CHEROKEE HIGH SCHOOL MAY ESCAPE THE WRECKING BALL . . . GRAND 
REOPENING OF CHATTAHOOCHEE NATURE CENTER IS TODAY IN NORTH FULTON . . . 
STOCKBRIDGE GETS FUNDS FOR TORNADO WARNING SYSTEM. 
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IN THE MARKET PERSONAL ATTENTION CONCIERGE'S DUTIES FOR CLIENTS ONLY START 
WITH SHOPPING 
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Exposure to Sales Flyers and Increased Purchases in Retail Supermarkets, 
Part 1 of 2 
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L14 ANSWER 1 OF 2 CONFSCI COPYRIGHT 2004 CSA on STN 
TI Comparison of therapy efficacy between registered 

physical therapists and licensed physical therapist 

assistants: A pilot study 

L14 ANSWER 2 OF 2 CONFSCI COPYRIGHT 2004 CSA on STN 
TI Comparison of therapy efficacy between registered 

physical therapists and licensed physical therapy 

assistants: A pilot stud 
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